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Abstract 

Traditional crafts play a vital role in strengthening local economies by generating employment, 

preserving cultural heritage, and supporting community-based livelihoods. The sustainability of 

traditional craft sectors has been increasingly challenged by globalization, competition from 

industrial products, and limited access to wider markets. This study examines the role of traditional 

crafts, trade networks, and marketing strategies in promoting local economic development. Primary 

data were collected from 120 respondents, including artisans, traders, and sellers, through a 

structured questionnaire. The analysis employed both descriptive and inferential statistical tools, 

including mean score ranking, Chi-square test, and independent sample t-test. The findings reveal 

that effective marketing practices and strong trade linkages significantly contribute to income growth 

and employment generation. Furthermore, government and institutional support were found to 

positively influence economic outcomes. The study concludes that strengthening marketing channels, 

improving trade networks, and enhancing policy support are essential for sustaining traditional crafts 

and promoting inclusive local economic development. 
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1. Introduction 

Traditional crafts constitute a vital segment of the informal and cultural economy, particularly in 

developing countries like India, where they serve as a key source of livelihood for millions of 

artisans. These crafts, rooted in indigenous knowledge, skills, and cultural traditions, contribute 

significantly to employment generation, income creation, and preservation of heritage. Beyond their 

cultural importance, traditional crafts function as catalysts for local economic development by 

promoting decentralized production systems, encouraging entrepreneurship, and reducing regional 

economic disparities. In recent years, the increasing global demand for handmade and sustainable 

products has further enhanced the economic potential of traditional crafts, positioning them as 

important contributors to inclusive growth and sustainable development (UNESCO, 2022). The 

relationship between traditional crafts and local economic development is strongly influenced by the 

efficiency of trade linkages and marketing practices. Effective trade networks facilitate access to 

broader markets, improve price realization, and reduce dependency on intermediaries, thereby 

enhancing artisans’ income and economic stability. Similarly, modern marketing approaches such as 

digital platforms, branding, product differentiation, and participation in exhibitions play a crucial 

role in increasing product visibility and competitiveness. However, despite these opportunities, many 

artisans face challenges such as limited market access, inadequate technological adoption, and weak 

institutional support, which constrain their growth potential. These issues highlight the importance of 
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strengthening trade and marketing ecosystems to ensure sustainable development of the craft sector 

(World Bank, 2021). In the Indian context, several government initiatives and policy interventions 

have been introduced to support the handicraft sector, including skill development programs, 

financial assistance schemes, and market promotion initiatives under campaigns such as “Vocal for 

Local” and “Make in India.” While these efforts aim to enhance the competitiveness of traditional 

crafts, their success largely depends on effective implementation and integration with modern trade 

and marketing systems. Therefore, it becomes essential to empirically examine how trade networks 

and marketing linkages influence the economic outcomes of traditional crafts. This study aims to 

analyze these relationships, providing insights into strategies that can strengthen the role of 

traditional crafts in promoting sustainable and inclusive local economic development (Ministry of 

Textiles, 2023). 

2. Background of Study 

Traditional crafts have historically played a significant role in shaping the socio-economic fabric of 

developing economies, particularly in India, where they are deeply rooted in cultural heritage and 

local production systems. These crafts, often transmitted across generations, are characterized by the 

use of indigenous skills, local raw materials, and labor-intensive techniques, making them a vital 

source of livelihood for rural and semi-urban populations. Over time, the contribution of traditional 

crafts has extended beyond cultural preservation to encompass economic functions such as 

employment generation, income distribution, and support for micro and small enterprises. In regions 

like Maharashtra, craft-based industries have become integral to regional development by promoting 

decentralized production and reducing migration pressures on urban centers. However, with the onset 

of globalization and industrialization, traditional crafts have faced increasing competition from 

mechanized production systems, leading to challenges in sustaining their economic relevance 

(Planning Commission, 2014). The performance and sustainability of traditional crafts are 

increasingly influenced by the effectiveness of trade networks and marketing mechanisms. The 

transition from local markets to national and global platforms has created both opportunities and 

challenges for artisans. While improved connectivity and digital platforms have expanded market 

reach, many artisans continue to struggle with limited access to these channels due to lack of 

awareness, digital literacy, and financial resources. Furthermore, the presence of multiple 

intermediaries in the supply chain often reduces the profit margins for primary producers, thereby 

affecting income stability. Marketing strategies such as branding, product diversification, and 

participation in exhibitions and fairs have the potential to enhance visibility and competitiveness; 

however, their adoption remains uneven across regions. This highlights the need for strengthening 

institutional support, capacity building, and infrastructure development to ensure that traditional 

crafts can effectively integrate into modern trade systems (UNCTAD, 2021). 

3. Scope and Significant of Study  

The scope of the present study is centered on examining the role of traditional crafts in promoting 

local economic development, with specific emphasis on trade linkages and marketing practices. 

Geographically, the study is confined to Solapur city in Maharashtra, a region known for its strong 

textile and craft-based industrial base. The study covers key stakeholders involved in the craft 

ecosystem, including artisans, traders, and sellers, to understand the dynamics of production, 

distribution, and market access. It focuses on analysing how trade networks influence market reaches 

and how marketing strategies both traditional and digital affect product visibility, demand generation, 

and income levels. The research adopts an empirical approach using primary data to evaluate the 

relationship between marketing effectiveness, trade connectivity, and economic outcomes such as 

employment generation and income enhancement (NITI Aayog, 2022). The significance of this study 

lies in its contribution to both academic literature and policy formulation by offering empirical 

insights into the interplay between traditional crafts, trade, and marketing in a specific regional 
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context. The findings are expected to assist policymakers, government agencies, and MSME 

institutions in designing targeted interventions aimed at improving market access, strengthening 

trade infrastructure, and enhancing artisans’ income levels. The study provides practical implications 

for stakeholders by identifying key factors that influence the sustainability and growth of the craft 

sector, thereby contributing to long-term economic development and regional prosperity (UNCTAD, 

2021). 

4.  Objectives of the Study 

 To investigate how traditional crafts contribute to local employment and income generation  

 To evaluate the significance of trade networks in enhancing traditional craft-based activities 

 To analyze the influence of marketing practices on the economic viability of traditional crafts 

 To assess the impact of government and institutional support on income levels  

5. Review of Literature 

Numerous studies have underscored the economic importance of traditional crafts in generating 

employment and fostering rural development. (Singh and Prasad 2019) noted that craft-based 

activities bolster decentralized economic systems by offering alternative livelihood options in rural 

and semi-urban areas. (Bhatia 2020) pointed out that traditional crafts enhance local economies by 

leveraging indigenous skills and locally sourced materials, thus alleviating migration pressures.  

Trade networks have been recognized as a crucial element affecting income stability among artisans. 

(Sharma and Rao 2021) discovered that artisans affiliated with cooperative societies and organized 

trade networks reported higher and more consistent incomes compared to those reliant on informal 

intermediaries. Nevertheless, (Mehta 2019) contended that an overdependence on middlemen 

frequently leads to diminished profit margins for artisans. 

Marketing strategies have attracted increasing attention in contemporary literature. (Gupta 2020) 

illustrated that involvement in exhibitions, fairs, and tourism-related markets significantly boosts 

sales performance. More recent research highlights the escalating significance of digital marketing 

tools. (Das and Mukherjee 2022) found that artisans who embraced social media and online 

platforms achieved broader market reach and enhanced customer engagement, although digital 

literacy remained a challenge.  Institutional and governmental support is also crucial in fortifying 

traditional crafts. The Ministry of Textiles (2020) reported that training programs, financial aid, and 

marketing initiatives have a positive effect on productivity and income levels. Despite these 

initiatives, Rao (2019) observed that limited awareness and accessibility hinder the effectiveness of 

such programs. The existing body of literature emphasizes the necessity for integrated empirical 

studies that explore the combined influence of trade, marketing, and technology, which this study 

aims to address.  

6. Research Gap 

While current research offers important insights into traditional crafts, three significant gaps persist. 

Firstly, a considerable portion of the literature focuses on crafts, trade, or marketing separately 

instead of viewing them as a cohesive system. Secondly, there is a scarcity of empirical studies that 

include the viewpoints of various stakeholders’ artisans, traders, and sellers. There is a lack of field-

based evidence that connects marketing practices directly to outcomes in local economic 

development. This study aims to fill these gaps by empirically examining the interconnected roles of 

traditional crafts, trade networks, and marketing practices in enhancing local economies, utilizing 

primary survey data.  

7. Research methodology 



International Journal of Technology, Management and Social Sciences (IJTMSS) 

[ISSN: 2583-8482] 

     Volume 4_Issue 1 [Jan-March 2026] 

 
                                   www.ijtmss.org                                                ©All Copyrights Reserved 

451 

The present study was conducted in Solapur city of Maharashtra State, a region known for its rich 

tradition of handicrafts, textile-based activities, and small-scale artisanal enterprises. Solapur was 

selected as the study area due to its active presence of traditional artisans, established local markets, 

and emerging trade and marketing linkages that significantly contribute to the city’s local economy.   

Craft clusters, villages, and local markets were designated as primary sampling units, while 

individual respondents represented the ultimate sampling units. The study was conducted with a 

sample size of 120 respondents from Solapur city, consisting of 60 artisans, 30 traders, and 30 

retailers, which was deemed sufficient for significant statistical analysis. This localized sampling 

framework enabled an in-depth understanding of the economic contribution of traditional crafts 

within an urban–regional context while ensuring reliability and relevance of the findings to local 

economic development. Primary data were gathered through a structured questionnaire distributed to 

artisans, traders, and retailers engaged in traditional craft activities. This questionnaire addressed 

various aspects such as employment, income, trade networks, marketing strategies, challenges, and 

economic effects. Additionally, secondary data were obtained from government reports, academic 

journals, books, policy documents, and publications from handicraft boards, NGOs, and international 

organizations. Data collection was executed using a Google Form questionnaire that included 

multiple-choice, Likert-scale, and open-ended questions. The gathered data were analyzed through 

percentage analysis, mean score ranking, and both tabular and graphical representations to elucidate 

patterns and relationships.  

8. Data Analysis and Interpretation 

 Descriptive Analysis 

The analysis revealed that a majority of respondents were within the economically active age group 

of 25–50 years. Most artisans had secondary-level education or below, highlighting the traditional 

and skill-based nature of the occupation. Local and regional markets emerged as the primary selling 

platforms, though a growing number of respondents reported using exhibitions and digital platforms.  

These findings indicate that traditional crafts remain deeply embedded in local economies but are 

gradually adapting to modern market mechanisms.  

Mean Score and Ranking Analysis 

Variables Considered: Employment generation; Income improvement; Trade network support; 

Marketing effectiveness; Government and institutional support 

Results:  

Factor Mean Score Rank 

Marketing effectiveness 4.36 1 

Trade network support 4.12 2 

Income improvement 4.05 3 

Employment generation 3.89 4 

Government support 3.62 5 

Interpretation: Marketing effectiveness emerged as the most influential factor contributing to local 

economic development. Respondents strongly agreed that improved promotion, exhibitions, and 

digital marketing enhanced sales and income. Trade networks ranked second, emphasizing the 

importance of market access and distribution channels. Government support, although important, 

ranked lower, indicating gaps in awareness or accessibility. 
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 Chi-Square Test of Association 

Hypothesis Tested 

 H₀: There is no significant association between marketing practices and income improvement. 

 H₁: There is a significant association between marketing practices and income improvement. 

Test Results 

 

 

χ² Value df p-value 

12.84 1 0.000 

Interpretation: Since the p-value is less than 0.05, the null hypothesis is rejected. This indicates a 

statistically significant association between marketing practices and income improvement. Artisans 

using diversified or modern marketing methods reported higher income levels compared to those 

relying solely on traditional markets. 

Independent Sample t-Test 

Hypothesis Tested 

 H₀: There is no significant difference in income between government-supported and non-

supported artisans. 

 H₁: There is a significant difference in income between government-supported and non-

supported artisans. 

Results 

Group Mean Income Score 

Government-supported 4.21 

Non-supported 3.67 

 

Interpretation: The results indicate a statistically significant difference in income levels between 

the two groups. Government-supported artisans reported higher mean income scores, suggesting the 

positive impact of training, financial assistance, and marketing support programs. 

7. Findings of Study  

 The empirical results of the study present compelling evidence that traditional crafts 

significantly contribute to local economic development in Solapur city, especially when 

bolstered by effective trade and marketing strategies. The findings suggest that craft-based 

activities persist in generating employment and income for a considerable portion of 

Solapur’s population, thus reinforcing the city’s traditional economic foundation while 

adapting to modern market dynamics.  

 Marketing effectiveness has emerged as the most pivotal factor affecting income growth and 

economic sustainability among artisans in Solapur. This insight is consistent with modern 

t-value df p-value 

2.91 118 0.004 
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management and marketing theories that highlight the significance of market access, 

branding, and customer engagement in fostering business expansion.  

 The increasing dependence on digital platforms, including social media, online marketplaces, 

and mobile communication, indicates a gradual incorporation of technology into Solapur’s 

traditional craft economy.  

 The study indicates that access to organized trade networks greatly enhances market reach 

and income stability for artisans in Solapur city. Nonetheless, the ongoing reliance on 

intermediaries poses a significant challenge, as it diminishes profit margins and restricts 

direct market access. Although institutional and governmental support has been shown to 

positively affect income levels, its impact is inconsistent, underscoring the necessity for more 

effective policy implementation, awareness-raising, and outreach at the local level.  

8. Suggestions 

 Based on the findings of the study and aligned with the research objectives, several 

recommendations are proposed specifically for Solapur city to strengthen the traditional craft 

sector and enhance local economic development. The study identifies marketing effectiveness 

as the most critical factor influencing artisans’ income; therefore, it is recommended that 

targeted initiatives be undertaken at the city and district levels to promote digital marketing 

and e-commerce integration. Structured training programs focusing on social media 

marketing, participation in online marketplaces, digital payment systems, and local brand 

development can significantly expand market reach beyond regional boundaries and reduce 

dependency on intermediaries.  

 Additionally, the results highlight a strong association between access to trade networks and 

income enhancement, indicating the need to strengthen formal trade linkages such as 

cooperatives, artisan producer organizations, cluster-based marketing hubs, and institutional 

buyer networks. Encouraging regular participation of artisans in exhibitions, trade fairs, and 

buyer-seller meets will further improve price realization and ensure sustained market 

demand. 

 The study reveals that artisans receiving government support earn comparatively higher 

incomes, emphasizing the importance of improving awareness and accessibility of welfare 

schemes in Solapur. Local authorities should simplify registration processes, implement 

ward-level outreach programs, and utilize digital platforms in regional languages to ensure 

wider inclusion. Strengthening monitoring systems and grievance redressal mechanisms can 

enhance the effectiveness of such initiatives.  

 The continuous capacity building through skill development and technological adoption is 

essential for improving productivity and competitiveness. Regular training in product 

innovation, quality enhancement, modern design adaptation, and efficient production 

techniques, in collaboration with local institutions and industry bodies, can enable artisans to 

align with evolving market demands. By integrating traditional craftsmanship with modern 

practices, Solapur can foster sustainable livelihoods, enhance market competitiveness, and 

contribute significantly to inclusive urban economic growth. 

9. Conclusion 

The current study investigated the importance of traditional crafts in bolstering local economic 

development in Solapur city, focusing specifically on trade networks, marketing strategies, and the 

growing influence of technology. The results indicate that traditional craft activities remain vital for 

generating employment and creating income for a significant portion of Solapur’s urban and peri-

urban populace. Nevertheless, the long-term economic viability of these activities in the city 

increasingly relies on effective marketing strategies, enhanced trade connections, and the integration 

of digital tools. The analysis underscores that the effectiveness of marketing emerged as the most 
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significant factor in improving artisans’ income in Solapur city, closely followed by access to 

organized trade networks. Artisans who embraced digital marketing platforms such as social media, 

online marketplaces, and mobile communication experienced better market visibility, increased sales 

volume, and more consistent income streams compared to those who depended solely on traditional 

local markets. While government and institutional support was found to positively influence income 

levels, the study reveals that access to such support is uneven across various artisan groups within 

the city. 
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